
 

  

AGNIESZKA MALISZEWSKA 

Personal backroung 

• Graduate of the Technical Agricultural 

College and University of Warsaw – Faculty of 

Law and Administration 

• Post-graduate studies in Knowledge 

Management 

• Languages spoken: Polish, English, 

Russian 

Experience and current activities: 

• Director and Member of board of the Polish Chamber of Milk since 2008, of what she is also 

the initiator of founding. Polish Chamber of Milk is the biggest dairy organisation in Poland 

that gathers together producers and processors and is also a strategic partner for the national 

and European dairy organizations and governmental agencies. The most important aim of the 

organisation is to promote Polish dairy sector, its products but also to help producers and 

processors to create new business contacts, provide them with current information, etc.  

• Organiser of the International Dairy Forum - international conference of dairy sector, since 

2002. It is the largest conference of the dairy industry in Central and Eastern Europe, that 

provides an opportunity to meet with the most important European officials and the largest 

players of the European dairy industry 

• Member of the Management Committee of the Milk Promotion Fund since 2009. Members 

of the committee represents national dairy organisations or milk collectors.  

• Chair of the Social Dialogue Council, an advisor body for the Minister for Agriculture and 

Rural Development in Poland that was funded to create a platform for discussion between 

Minister and dairy organizations, thanks to what the social impact on decision making process 

is exercised.  

• Awarded the Silver Cross of Merit in 2013 by the President of the Republic of Poland 

• In 2015 she received the Badge of Honour of Merit for the Economic Development of the 

Republic of Poland from the Minister of Economy 

• “Personality of the year in the dairy industry” in a contest organised for the British industry 

website Dairyreporter.com 



• Actively takes part in the works aimed at increasing milk and dairy products consumption in 

Poland by initiating promotion and informational campaigns, dedicated especially to children 

and youth. She conducts a number of actions, including ones aimed at building a strong and 

stable image of the Polish dairy industry 


